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Profit from what's now — and what's next.
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What is Social Media?

MWW Group | DialogueMedia
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Social media is defined
by online platforms such
as blogs, message
boards, multimedia
sharing sites, customer
review portals and
micro-media
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ABut more importantly, it is
defined by the way it allows
people to interact online.

ASocial media helps people
create, share, search for
and collaborate around
content.

Al t 6 s -way conwersation.
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2/3 OF THE GLOBAL
INTERNET POPULATION
VISIT SOCIAL NETWORKS.

Nielsen, Global Faces & Networked Places, 2009
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WIKIPEDIA YOU
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VISITING SOCIAL SITES IS NOW
THE 4TH MOST POPULAR

ONLINE ACTIVITY0 AHEAD OF
PERSONAL EMAIL.
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Will you be my friend?

The NAB Radio Show® - September 23 - 25, 2009



::RADIO

i SHOW.

facebook

Do O s Donodot s

A Network

A Provide Value

A Directly Respond

A Empower

A Not for everyone or every brand

A Think for the short-term

A Not responding

A Forget to engage and interact

ASt eal whatoés alreac
ASelf-spr omote or fispamc
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